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Four-month monitoring of televisions‟ primetime news programs (April 1 – July 31) has revealed that in aggregate, 

the most airtime was dedicated to the Government (34.6%) and the ruling political force, Georgian Dream (21.9%), 

totaling 56.5%. A share of these two subjects in total coverage falls behind the respective figure (64.6%) of online 

media by 8%.  

 

Georgian Dream is followed by United National Movement (15.5%). As for other qualified political subjects, the 

picture looks as follows: Free Democrats (4.7%); Republican Party (4.5%); Alliance of Patriots (1.3%); Democratic 

Movement – United Georgia and National Forum – 1% each. The following qualified parties received less than 1%: 

Labor Party (0.8%); Industry will Save Georgia (0.5%) and Conservative Party (0.5%).  

 

Among those parties, which were set up during the year of elections, State for People was covered most intensively 

by TV media (1.7%), followed by Girchi (0.9%); Tamaz Mechiauri United Georgia (0.4%) and New Georgia 

(0.3%).  

 

A share of coverage of non-parliamentary opposition was 2.1%. In terms of total coverage, a share of the President‟s 

coverage in TV media was 6.3%; CEC – 0.7% and Interagency Commission – 0.1%.  
 

Chart 1.1. Airtime dedicated to political subjects, TV 

 

 
 

Chart 1.2.  Subjects with coverage below 1%, TV channels 

 
 



8 
 

Direct/indirect coverage of political subjects. As chart 1.3 shows, indirect coverage prevails over direct coverage 

most significantly in case of the Government (indirect 38%, direct 32%). Three more subjects, where indirect 

coverage prevails over direct coverage, are: Georgian Dream (indirect 23%, direct 20.3%); President (indirect 7.4%, 

direct 5.3%) and CEC (indirect 0.8%, direct 0.4%).  

 

In case of other subjects, direct coverage either prevails over indirect coverage or they are identical. The only 

exception is the Interagency Commission for Fair and Free Elections, which was covered only indirectly (0.1%).   

 
Chart 1.3. Direct/indirect coverage of political subjects, TV 

 
 

Tone of content and context in covering political subjects. Coverage of the ruling political force, Georgian 

Dream was highly negative in tone (21%); its positive coverage was only 7%. The tone of coverage of the 

Government and National Movement was equally negative (17% each).  However, positive coverage of the 

Government (9%) prevailed over positive coverage of National Movement (5%). Negative tone of coverage 

prevailed over positive tone in case of National Forum (negative 10%, positive 3%) and Republican Party (negative 

7%, positive 2%).  

 

Coverage of newly established party State for People was highly positive in tone (positive 16%, negative 4%); 

among qualified political parties, Free Democrats was covered most positively (positive 10%, negative 2%). As for 

Alliance of Patriots and non-parliamentary opposition, positive tone prevailed over negative tone in both cases 

(positive 7%, negative 3%).  

 

Among election subjects, coverage of Democratic Movement – United Georgia was highly neutral in tone (96%); its 

positive and negative tones are equal – 2%.  

 

Among those political subjects, whose coverage was below 1%, New Georgia was covered most negatively (25%); 

its positive coverage is 7%. Coverage of Industry will Save Georgia is also highly negative in tone (7%; positive 

1%). In case of Conservatives (negative 4%, positive 1%) and Tamaz Mechiauri – United Georgia (negative 3%, 

positive 2%), negative coverage prevails over positive coverage. The situation is quite the contrary in case of Girchi 

(positive 5%, negative 2%) and Labor Party (positive 6%, negative 3%), where positive coverage prevails over 

negative coverage.    

 

As for the President, negative coverage (9%) prevails over positive coverage (2%); the same is in case of CEC 

(negative 12%, positive 3%); the tone of coverage of the Interagency Commission is  100% neutral.  
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Chart 1.4. Tone of content, TV 

 

 
 

 
 

Tone of context. Neutral tone of context prevails statistically in coverage of political subjects by televisions. 

However, statistics enables to separate media outlets covering more or less critical topics.  

 

According to the data, coverage of critical topics, i.e. materials with negative context, by TV media significantly 

prevail over materials with positive context.  

 

Rustavi 2 TV has the highest percentage in terms of negative tone of context (48%), followed by Obiektivi (35%); 

Georgian Public Broadcaster (34%); Kavkasia (33%) and Imedi (32%). A share of Tabula‟s negative context is 

26%; Maestro and GDS – 22% each.  

 

Maestro TV has the highest percentage in terms of positive tone of context (9%), followed by GPB (6%), Rustavi 2, 

Kavkasia and GDS with identical share of positive context (5%); a share of Imedi, Tabula and Obiektivi was also 

identical (4%).   

 
Chart 1.5. Tone of context, TV 

 


