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About InterPressNews: Interpressnews (IPN.ge)
25

 was founded in 2002 and is one of the largest private 

news agencies in Georgia.The news agency, which is part of Media Palitra Holding, has changed hands 

several times. As of February 2015, shareholders of News Ltd are: Zaza Buadze – 12%; Irakli 

Tevdorashvili – 46%; Giorgi Tevdorashvili – 12%; Kviris Palitra Ltd – 15% (Zaza Buadze 25%, Irakli 

Tevdorashvili 75%) and Newsroom Ltd 15% (Kviris Palitra Ltd 100%). One of the shareholder, Giorgi 

Tevdorashvili also owns 50% of shares in Tri-Media Intelligence (TMI), the company measuring television 

audience. The news agency has contracts with various ministries and budgetary organizations on 

dissemination of information and other information services for which it received GEL 249 352 in 2015 - 

one of the highest amount among agencies.  

 

 

Quantitative Data 

Total coverage. In the monitoring period (1 April -31 July) news agency InterPressNews (IPN) has allocated the 

largest amount of space to the reporting about the government and the Georgian Dream ruling party. The share of 

government in the total reporting (7 202 stories)  stands at 53,9 % whilst that of Georgian Dream at 14,4%. With the 

ruling political team - government and Georgian Dream combined – being in the lead comprising 68,3% of total 

coverage, the ranking of other electoral subjects by the amount of received coverage is the following: United 

National Movement – 7,7 %, Republican Party – 4,5 %, Free Democrats – 3,1 %, Democratic Movement-for United 

Georgia – 1,7 %, Industry Will Save Georgia – 1%. The total coverage of other opposition parties that are not 

represented in the parliament made up 1%. 

 

Among the political parties established during the year of the elections, the largest amount of coverage was received 

by the State for People political party which is led by Paata Burchuladze– 2%; by the most recent NDI poll results, 

the State for People enjoys 4% of population support. It is followed by Girchi (at 1%) which has the representation 

in the parliament. 

 

The category “Other” combines following qualified political parties: the Labor Party (0,05%), the National Forum 

(0,5%), the Conservative Party (0,4%) and the Alliance of Patriots (0,1%) and newly established parties: Tamaz 

Mechiauri-United Georgia (0,4%) and New Georgia (0,3%). 

 

As regards the coverage of institutions, second to the government is the President and presidential administration 

(6,2%), followed by the Central Election Commission (1%) and the Interagency Commission for Free and Fair 

Elections (0,01%) which started operation in July. 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                           
25 MediaMeter, MDF, IPN, http://mediameter.ge/en/media-profiles/interpressnews 

http://mediameter.ge/en/media-profiles/interpressnews
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Chart 6.1.1.Total coverage of political subjects, IPN 

 

 
 

Direct/indirect coverage. The indicator of direct coverage of government is lower as compared to the indirect 

coverage (43.2% and 60.1%, respectively). In the case of the President, the situation is opposite – the direct 

coverage exceeds that of indirect (7.1% and 5.6%, respectively). 

 

As chart 6.1.2 shows the direct coverage is higher that the indirect coverage in case of majority of political parties, 

exception is the United National Movement with the received direct coverage (7.3%) being insignificantly lower 

that the indirect coverage (8%). Among other qualified electoral subjects the Labor Party is the only political party 

which has not received any direct coverage and been covered only indirectly (0,1%); the Alliance of Patriots 

received equal amount of direct and indirect reporting (0.1%). 

 

As regards newly established political parties, the highest indicator of direct coverage is seen in case of the Girchi 

(direct at 2.2% and indirect at 1.0%) and the State for People party (Paata Burchuladze) (direct at 1.9% and indirect 

at 1.8%). 

 
Chart 6.1.2. Direct/indirect coverage of political subjects, IPN 

 
 

Tone of content in covering subjects.The tone of news agency‟s reporting about political subjects is mostly neutral. 

However, the highest indicator of negative tone is observed towards the United National Movement (20%) which is 

followed by the ruling Georgian Dream  (10%), the Alliance of Patriots (9%), and the State for People (8%). 
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Although the total coverage (7202 stories) of the Labor Party is insignificant (0.05%), the share of negative tone in 

the total coverage comprises 39%. 

 

The highest indicator of positive tone is seen in the coverage of the Governmental Interagency Commission for Free 

and Fair Elections (25%), the Alliance of Patriots(9%), the Georgian Dream (8%) and the newly-established 

political party New Georgia (8%). 
 

The lowest indicator of positive tone is seen in the coverage the United National Movement (1%) and the 

Democratic Movement–United Georgia (Nino Burjanadze) (1,2%) as well as other parties with the total received 

coverage standing below 1%. 

 

Chart.  6.1.3. Coverage of political subjects – tone of content, IPN 

 

 
 

Share of subjects in the news agency’s content of positive and negative tone. The largest share of IPN’s total 

content of positive tone was received by the government – 65%, which is followed by “Georgian Dream- democratic 
Georgia” with 19%. Besides these two political subjects, political parties are minimally covered in positive tone of 
content. The third place takes Free Democrats with 4%, which is followed by the President (3%), United National 
Movement (2%) and Republic Party (2%). 
 

Newly established political parties – Girchi and the State for People (Paata Burchuladze) - have similar indicators of 

positive content (1%). 

 

The share of all other political subjects in terms of positive content tone is below 1%. 

 

As regards the negative content tone, the government is in the lead here too (33,4%), though this indicator is half the 

positive tone indicator (65%). The second in ranking by negative tone of content is the United National Movement – 

26% whilst the third is the ruling Georgian Dream with 24%. It is worth noting that the negative content tone is 

higher in the coverage of the Republican Party (3%) than the positive content tone (2%). The indicators of Girchi, 

the CEC and non-parliamentary opposition are almost identical 1%. All other subjects,taken separately, receive less 

than 0.5% of negative content tone. 
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Chart 6.1.4. Tone of coverage of political subjects, IPN 

 

 
 

 

Qualitative Data 
 

The news agency InterPressNews (IPN) does not provide information in the format of articles but publishes it in the 

form of separate comments and pieces of news. Consequently, one may only judge about the balanced coverage by 

analyzing all pieces of news about one topic. Overall, this media platform is pluralistic and reports about activities 

of all political subjects, though with differed prioritization. 

 

As the quantitative analysis shows, news about government activities comprises 54% of the news agency‟s total 

content. This may be explained by contracts signed between news agencies (including IPN) and various government 

entities
26

 on the release of information of the latter, which is manifested in the publication of identical materials on 

official government websites and various news agencies. 

 

Identical materials of budget organizations in an unaltered form. The news agency publishes information 

provided by government entities in an unaltered or slightly altered form and without providing any alternative 

opinion. In contrast to other news agencies, being awarded budget contracts to release official information,
27

 the IPN 

is the only agency which uses symbol NS (News from Subscriber) in the byline to signal such materials as financed, 

though this practice is not regular. 

 

For example, the information published on the website of Tbilisi Mayor‟s Office was simultaneously released by 

nine news agencies, including three (see table 6.1.) that are under monitoring, with the identical title “Three new 

squares to open in Tbilisi in autumn.” Among those news agencies having published this piece of news, IPN was the 

only one which signposted this material by NS, thus separating the editorial material from the financed content. 

However, as Table 6.1 shows, on another similar occasion the IPN did not signpost the material as financed. It is 

worth noting that in 2016, the news agency entered into the contract with the Mayor‟s Office on the release of 

information via the intermediary company IPM Research. 

 

                                                           
26 Media Development Foundation (2016); Practice of Allocating Budgetary Resources among Media for the Release of Information and Advertisement; Chapter V, 

Online Media; http://mediameter.ge/en/research/practice-allocating-budgetary-resources-among-media-release-information-and-advertisement 
27 Ibid. 

http://mediameter.ge/en/research/practice-allocating-budgetary-resources-among-media-release-information-and-advertisement
http://mediameter.ge/en/research/practice-allocating-budgetary-resources-among-media-release-information-and-advertisement
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Table 6.1 Identical materials of budget organizations in various online agencies 

 

 IPN PIA Marshalpress Netgazeti 

 
Title 

Three new squares to 

open in Tbilisi in 
autumn28 

Three new squares 

to open in Tbilisi 
in autumn29 

“New Kindergarten is being 

built in Nadzaladevi 
district” 30 

 

____ 
 

Form of 
publication  

 
NS 

____ ____  

 

 
Title 

Green wall to be 

arranged on building 

on Aghmashenebeli 
Avenue31 

 

____ 

 

____ 

Green wall to be arranged 

on building at 59 

Aghmashenebeli Avenue32 

Form of 
publication 

____   ____ 

 

Materials financed by political and other subjects in an unaltered form. The news agency provides a paid service 

to several electoral subjects
33

 too, though it largely ignores signposting the material as financed, thereby misleading 

readers. On several occasions, the news agency indicates inside the text that the information has been provided by a 

press service or a political party. The Table 6.2 below shows separate examples of news items released by IPN and 

PIA news agencies, which are either word-for-word repeats or slight modifications of information published on 

official websites of political parties, without bearing NS symbol to signpost the material as financed. The Table 

reflects materials of those political parties which receive paid service from the IPN.  

 
Table 6.2. Materials financed by political parties  

 

 IPN PIA Websites of political parties 

 

 

 

Title 

 

Neither NATO nor Russian army on 
Georgian territory – this will be the 

only guarantee of security34 

Indicated source: press service of the 
party  

 

 

Neither NATO nor Russian army 
on Georgian territory – this will 

be the only guarantee of security 

 

Neither NATO nor Russian army 
on Georgian territory – this will be 

the only guarantee of security 

Democratic Movement for United 
Georgia 

 

 

 

Title 

 
Nino Burjanadze on NDI poll – for 

the first time ever I wished I were a 

man and even more so, from 
Kakheti35 

 
For the first time ever I wished I 

were a man and even more so, 

from Kakheti36 

 
For the first time ever I wished I 

were a man and even more so, 

from Kakheti 
Democratic Movement for United 

Georgia: 

 

 

Title 

 

Helen Khoshtaria met with residents 
of Tskneti37 

Indicated source: press service of the 

party 

 

          __________  

 

Helen Khoshtaria met with 
residents of Tskneti 

United National Movement 

 

 

Title 

 
A Girchi district office opened in 

Avchala38 

Indicated source: press service of the 
party 

 

  
A Girchi district office opened in 

Avchala 

Political center Girchi 
 

                                                           
28 IPN, 31 July, 2016 http://bit.ly/2cZt89L 
29 PIA, 31 July, 2016 http://bit.ly/2cEohdc 
30 Marshalpres, 31 July, 2016. http://marshalpress.ge/archives/51058 
31 IPN, 27 July, 2016 http://bit.ly/2caop4Y 
32 Netgazeti.ge, 27 July, 2016 http://bit.ly/2ct4zzj 
33 Ibid., Georgian Dream, United National Movement, Democratic Movement, Free Democrats. 
34 IPN, 14 July, 2016. http://bit.ly/2cn8Ov0 
35 IPN, 29 July, http://bit.ly/2cIYNKg 
36 PIA, 30 July, http://bit.ly/2cwn9YW 
37 IPN, 30 July, 2016. http://bit.ly/2cXEyrD 
38  IPN, 22 July, 2016, http://bit.ly/2cwPBq2 

http://bit.ly/2cZt89L
http://bit.ly/2cEohdc
http://marshalpress.ge/archives/51058
http://bit.ly/2cn8Ov0
http://bit.ly/2cIYNKg
http://bit.ly/2cwn9YW
http://bit.ly/2cXEyrD
http://bit.ly/2cwPBq2
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There are instances when published information, containing political accusations, have been signposted as 

advertised material. 

 

Under the section “Important Information”, the IPN news agency published an article about the former defense 

minister of the United National Movement government, titled “Senta Group vs Kezerashvili - a court sitting on 

high-profile case to be held on 10 June” (10 June). 

 

The article begins with the sentence: “A business seized under the previous government and yet another case against 

Kezerashvili and his former companies” and it provides the position of a party to the dispute - the Senta Group. 

 

The news agency published again the material of similar content and signposted as advertisement: “Address of 

founders of Senta Group to the government” (13 June). 

 

The information published as advertisement covers an issue of high public interest as it contains accusations against 

the defense minister of the previous government. However, the news agency did not undertake any measures either 

to provide the position of another party regarding the accusations voiced in the article or to carry out an independent 

journalistic investigation into the case in its own editorial materials. 

 

Biased coverage. On May 22, during the midterm local elections the leaders of the United National Movement were 

physically offended by sportsmen transported from Tbilisi in the village of Kortskheli, Zugdidi district. 

While Netgazeti outlined the fact of physical offence of opposition party members in the title (“UNM members 

physically offended at Kortskheli electoral precinct”), the IPN, just like Marshalpress, stressed the confrontation 

between the parties in the title (“Physical confrontation occurred at #53 precinct in Kortskheli”) and in the text of the 

news item. However, while Marshalpress and PIA described the incident as happening between the population and 

the opposition political party, the IPN named as the parties of the confrontation  the Georgian Dream and the United 

National Movement. 

 

Breach of standards of reporting public opinion poll/balance.The IPN published the results of an in-house public 

opinion poll, commissioned by the Georgian Dream to the research-consultation center Psychoproject, by violating 

the rule established under Article 51(11) of the Electoral Code of Georgia which requires the communication of 11 

necessary data the information was provided in a fragmented form, mainly focusing on two electoral subjects. 

 

For example:“According to the in-house poll of the Georgian Dream, the majority of respondents believe 

that Giorgi Kvirikashvili will be able to really solve problems” (30 June, 1 July). 

 

“The poll conducted by Psychoproject shows that 65% of respondents think that Georgian Dream will get the 

majority of seats in the parliament” (30 June, 1 July). 

 

“Zurab Bigvava – according to in-house polls, the rating of United National Movement is under  13% 

whereas that of Georgian Dream comprises 35%” (29 July). 

 

Moreover, although the news item contained poll results for the United National Movement, the news agency did 

not provide the opinion of a UNM representative about the issue. 

The news about a public opinion poll commissioned by Rustavi 2 TV company to the GFK was also incomplete 

(indicating who commissioned and who conducted the poll, the number of respondents covered, the date of survey; 

but omitting the method of survey, margin of error, et cetera). Moreover, the news agency published the news about 

the poll results in combination with a statement by the political party Girchi, under the following title: 

 

“Girchi – in 2014, the GFK was stripped of the right to measure TV viewership ratings because of 

tampering with ratings by bribed panelists” (28 June) 

 

The above information contained accusations (that was included in the title) against the company that conducted the 

poll as well as question marks regarding Rustavi 2 TV company (For example, stating that the results of the public 

opinion-poll was preliminary known by Mikheil Saakashvili) . However, neither the mentioned news item nor any 

other material published on 28 June or thereafter, provided the position of the research company or Rustavi 2 TV 

company regarding those accusations. 
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About Pia. The news agency Pirweli (PIA)
39

 was established in November 2006. It is associated with the 

name of Ani Mirotadze, representative of the party “National Forum” which was included in Georgian 

Dream coalition by May, 2016. In 2010, 100 percent of the shares in the news agency was owned by Levan 

Mirotadze; in 2013, the agency was registered in the name of Khvicha Senakia whilst in 2014, the owner of 

100 percent of the shares became Dimirti Tikaradze. Editions linked to PIA are: Daijesti.ge, rubrica.ge, 

funtime.ge. In 2015, the news agency PIA received budget revenues from the contracts signed with state 

entities in the amount of 80 236 GEL. 

 

Quantitative Data 

Total coverage. In the reporting period (1 April- 31 July), the news agency PIA (total 4 157 stories reviewed) most 

expensively reported about activities of the government (54.6%) and the ruling party Georgian Dream (16.6%), both 

making up 71.2%. Compared to this, all other political subjects received much smaller amount of coverage. Three 

political parties which followed by the amount of coverage were: United National Movement (5%), Democratic 

Movement-for United Georgia (Nino Burjanadze) (4.5%) and the Republican Party (3.7%). 

 

Qualified electoral subjects which received a mere 1% or lower coverage include: Free Democrats (1%), National 

Forum (0.8%), Alliance of Patriots (0.3%), Industry Will Save Georgia (0.2%), Conservative Party (0.2%), and 

Labor Party (0.1%). 

 

The political parties that were established in 2016 received the following shares of the total PIA coverage: State for 

People (Paata Burchuladze) - 1.3%, Tamaz Mechiauri- United Georgia - 0.4%, political center Girchi- 0.2%, and 

New Georgia - 0.2%. 

 

A corresponding total indicator of non-parliamentary opposition parties comprised 2.4%. 

 

As regards the coverage of institutions, the indicator for President of Georgia and his administration  stood at 6.8%, 

of Central Election Commission at 0.3% and the Interagency Commission for Free and Fair Elections at 0.1%. 

 
Chart 6.2.1. Total coverage of political subjects – PIA 

 

 
 

 

                                                           
39 MediaMeter, MDF, PIA, http://mediameter.ge/en/media-profiles/pia  

http://mediameter.ge/en/media-profiles/pia
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Direct/indirect coverage. The direct coverage of Georgian Dream (21.2%) notably exceeded that of its indirect 

coverage (12,8%) in the materials of news agency; in case of the government, the situation was opposite with 

indirect coverage (59.1%) exceeding the direct one (49.5%). This may be explained by contracts signed between 

news agencies (including PIA) and various government entities with the former providing the paid service through 

releasing information from government entities in an unaltered form.
40

 

 

The highest indicator of indirect coverage was seen in relation to the United National Movement (7.8%), which well 

exceeded the indicator of direct coverage received by the party (1.8%);the situation with Democratic Movement-for 

United Georgia was opposite – direct coverage (6.6%) being higher than the indirect coverage (2.7%). 

 

Among newly-established political parties Girchi was the only one which did not receive any direct coverage (the 

indirect coverage at 0.2%); New Georgia received both direct and indirect coverage (0.1% and 0.09%, respectively); 

State for People (Paata Burchuladze) also received direct coverage (0.9%). Indirect coverage of this party was 

(1.8%). 

 
Chart 6.2.2.Direct/indirect coverage of political subjects – PIA 

 

 
 

Tone of content in covering subjects. The content of the news agency was explicitly negative in tone towards the 

United National Movement (43%) and the newly-established political party State for People (21%). The negative 

tone of content was observed in relation to Free Democrats (7%) and Republican Party (6%) whereas the positive 

tone was the highest towards the Georgian Dream (9%). Compared to other media outlets, PIA showed the lowest 

indicator of negative tone (1%) in the reporting about the government. By positive tone of content, the leader was 

Georgian Dream (9%), followed by the government (5%) and the President (5%). 

 

Among the qualified political subjects having received less than 1% of the coverage, the highest indicator of 

negative tone was seen in relation of the Labor Party (30%) and the Industry Will Save Georgia (22%). 

 
 

 

 

 

 

 

 

 

 

 

 

 

                                                           
40 Media Development Foundation (2016); Practice of Allocating Budgetary Resources among Media for the Release of Information and 

Advertisement; Chapter V, Online Media; http://mediameter.ge/ge/research/reklamis-da-inpormaciis-gavrcelebis-miznit-mediashi-sabiujeto-
resursebis-ganacilebis 

http://mediameter.ge/ge/research/reklamis-da-inpormaciis-gavrcelebis-miznit-mediashi-sabiujeto-resursebis-ganacilebis
http://mediameter.ge/ge/research/reklamis-da-inpormaciis-gavrcelebis-miznit-mediashi-sabiujeto-resursebis-ganacilebis
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Chart 6.2.3. Tone of content in reporting about political subjects –PIA 

 
Share of subjects in the news agency’s content of positive and negative tone. The largest amount of PIA‟s total 

positive content was received by the government (55.6%) which was followed by the Georgian Dream (29.3%). 

Apart from these two, the positive coverage was also received by the President (6.2%). 

 

More than half of the total negative reporting by the news agency concerned the United National Movement (54%) 

which was followed by the Georgian Dream (12.5%) and the government (10.7%). Negative coverage was also 

received by the State for People (7.4%), the Republican Party (5.7%). In this regard, other subjects fall behind the 

President (3.4%) and received 3.3%. 

 

The political subjects having received lower than 2% of share of negative content are Free Democrats (1.7%) and 

Industry Will Save Georgia (1.3%), as well as Labor Party (0.6%) and National Forum (0.1%). 

 

Indicators of positive content tone for the United National Movement stood at 2.5%. The Republican Party and the 

New Georgia had equal indicators – 1,1% each. These were outstripped by the non-parliamentary opposition with 

1.8% indicator. All other political subjects received the total of 2.4% of content positive in tone.  

 
Chart 6.2.4. Share of coverage of political subjects in positive and negative content tone – PIA 
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Qualitative Data 
The news agency PIA reports about activities of various political subjects but prioritize clearly several political 

subjects. Problems in meeting standards of accuracy, balance, reporting public opinion polls and impartiality were 

observed. Several illustrations of are provided below: 

 

Breach of balance/impartiality. The news agency PIA published an article titled “Political trick of UNM – who is 

Paata Burchuladze‟s candidate for Zugdidi constituency” (11 July). 

 

The article discusses the ties of potential single-seat candidates from State for People political party, Vakhtang 

Tskhadaia (in Zugdidi) and Goderdzi Bukia (in Khobi), with the United National Movement as well as the 

assistance they received from law enforcement authorities. The coverage is in negative tone,  unbalanced lacking 

opinions of State for People party, and of single-seat candidates or the United National Movement. However, 

another information about Goderdzi Bukia, which the news agency published a little later (on 25 July) when 

Goderdzi Bukia was nominated as a single-seat candidate by the Georgian Dream and not the State for People, was 

reported in a starkly different, positive tone. In this latter case, Goderdzi Bukia received a positive coverage from the 

news agency: “He is a seasoned parliamentarian, a true patriot of his district and will allocate a great deal of his 

attention to Khobi.” This information did not contain background information about the candidate‟s links to the 

United National Movement. 

 

Biased reporting. As noted with regard to IPN, PIA‟s report about the attack on leaders of United National 

Movement by the sportsmen brought from Tbilisi in the village of Kortskheli, Zugdidi district, during the midterm 

local elections on 22 May, was biased. In contrast to IPN which identified the parties to the confrontation - the 

Georgian Dream and the United National Movement, PIA covered that incident as a confrontation between 

population and United National Movement. Within an hour after the incident happened, the news agency released 

three pieces of news and titles of all the three items informed that the conflict occurred between local population and 

the former ruling party, saying nothing about the physical assault on leaders of political party as it was stressed in 

the title of news item published by Netgazeti:  

 

PIA Netgazeti 

12: 58 Quarrel took place between Giga Bokeria and people 

gathered at the precinct in Kortskheli 

UNM members physically assaulted at 

Kortskheli precinct  

13:39 Quarrel took place between local residents and one of 

UNM leaders at the Kortskheli precinct  

 

13:51 Nikanor Melia and Tengiz Gunava went into 

confrontation with local residents  

 

 

Without referring to a source, one of the news items noted that the cause of quarrel between local population and 

UNM leaders was the offence of population by the UNM members. The news item, in particular, said: “According 

to existing information, UNM members, standing at the entrance to the precinct, were offending population” (22 

May).” 

 

Accuracy, conformity of title and text/photo, balance. The news agency PIA reprinted, with smaller changes and 

identical title, an article from the Prime-Time newspaper about the Charity Fund Iavnana. The article was titled 

“Iavnana spent only 27% of revenues received as charity contributions from people” (28 July). The article was about  

past charity activity of Paata Burchuladze, the chairman of State for People party. 

 

The information provided in the article is incompliant with the title as the article does not provide information about 

the remaining 73% of the revenues and, consequently, it is not clear whether or not this amount was spent on 

charity; moreover, the article does not provide opinions of either the charity fund or the State for People political 

party, although the article had a photo of the leader of the party, Paata Burchuladze. 

 

An unbalanced material on the same topic, titled “Where Paata Burchuladze spends contributions of our citizens,” 

was reprinted by the news agency from Akhali Taoba newspaper on 20 July. 
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Accuracy, balance. The news agency PIA published an accusation made by a military expert Tristan Tsitelashvili 

against the leader of UNM in Adjara, Levan Varshalomidze, under the title “Military expert: Levan Varshalomidze 

was tasked by Saakashvili to set up a paramilitary group” (8 July). 

 

The material relies on the accusation of a single source, which is not verified with another party, investigative 

authorities or any other independent source. Moreover, the background information does not mention that the source 

of accusation, Tristan Tsitelashvili, was convicted for espionage during the rule of previous government and was 

released by the current government as a political prisoner.  

 

Reporting public opinion polls. In the reporting period, the news agency PIA repeatedly reported about the results 

of public opinion polls either incompletely or without the data which the law requires to publish in the pre-election 

period. The titles of news items about NDI polls as well as in-house polls which Georgian Dream conducted and 

disclosed partially, emphasize the advantage of the ruling party. For example: 

 

“Georgian Dream: 65% think Georgian Dream will get most of the seats in parliament – poll results” (1 

July); 

 

“NDI: Compared to previous polls share of Georgian Dream supporters has increased” (30 July). 

 

Out of 11 compulsory indicators, specified by Article 51(11) of the Electoral Code of Georgia, to be communicated 

to public when reporting poll results in the pre-election period,
41

 only four indicators (organization that 

commissioned the poll, the number of respondents; the formulation of question and the time of conducting the poll) 

were named in the first case and three (organization that commissioned the poll, the formulation of question and the 

time of conduct) in the second case.The report about the poll conducted by the Georgian Dream, which was not 

officially published, did not provide results of any other party either. In reporting NDI polls, the coverage lacks 

important information such as the number of undecided voters, which is quite high (57%) and may affect the 

outcome of the elections. 

 

Accuracy was a problem too. For example, the title of a news item “Majority of respondents would vote for the 

same political party they supported in 2012”is misleading. Although the text of the item notes that only 57% of 

decided voters say that they would vote for the same party or bloc which they supported in 2012, but it does not 

specify that this response reflects the attitudes of the majority of that 38% of respondents who has already decided 

whom they will vote for and that amount of undecided voters was sufficiently high.  
 

NDI question PIA title 

 

Do you intend to vote for the same party you voted for 

in 2012 elections? - 38% who have decided who they 

vote for 

 

Majority of respondents would vote for the same 

political party they supported in 2012 

 

Thus, the standard of reporting opinion polls as well as the principle of due accuracy is violated. 

 

Materials financed by budget organizations and political parties in an unaltered form. Similarly to IPN, the news 

agency PIA has entered into contracts with budget organizations to release their information. However, in contrast to 

IPN, this news agency does not signpost such information as financed (see table 6.1. pg.55), thus misleading readers. 

 

According to MDF study
42

, PIA also provides the paid service to 2 political parties –Georgian Dream and 

Democratic Movement for United Georgia (Burjanadze). Table 6.2 (pg. 55) contains an example of the news agency 

publishing information of the Democratic Movement for United Georgia without signposting it as financed and 

changes of content and title. 

                                                           
411. An organization having conducted a public opinion poll, 2. a person having ordered or funded a public opinion poll, 3. the exact formulation and sequence of questions put in a public opinion 

poll, 4. the time of conducting field opinion poll, 5. the number of individuals interviewed and the method of selection, 5. in what area or among what category of people the selection was 

conducted, 7. whether the survey is based on the opinions of all respondents, 8. the number of respondents who refused to participate in the poll, who did not answer a question, or who could not 

be interviewed, 9. the sample size, 10. the margin of error, 11. information about any other factors that might have caused a significant impact on the results. 
42 Media Development Foundation (2016); Practice of Allocating Budgetary Resources among Media for the Release of Information and Advertisement; Chapter V, Online Media; 

http://mediameter.ge/ge/research/reklamis-da-inpormaciis-gavrcelebis-miznit-mediashi-sabiujeto-resursebis-ganacilebis 
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About Netgazeti. Online edition Netgazeti.ge
43

 was established by the newspaper “Batumelebi” in 2010. 

Founders of “Batumelebi” are private persons: Davit Gurgenidze(25%), Mzia Amaghlobeli(25%), Murad 

Amaghlobeli(25%) and Leila Turadze(25%). The online edition implements various projects with the 

financial assistance from international organizations. 

 

Quantitative Data  
 

Total coverage. According to the results of four-month monitoring (1 April-31 July 2016), the largest share of 

Netgazeti‟s reporting (1 397 total reviewed articles) accounted for the government – 37.2%, followed by the 

Georgian Dream – 19.2%. Ruling party is followed by the United National Movement (13.9%) and the Republican 

Party (8%). Free Democrats has a relatively lower amount of coverage (3.4%). 

 

Other qualified political parties accounted for less than 1% of coverage: National Forum (0.9%), Alliance of Patriots 

(0.8%), Democratic Movement - United Georgia (0.5%), Industry Will Save Georgia (0.4%), Conservative Party 

(0.2%) and Labor Party (0.05%). 

 

As regards newly established political parties, the highest share of the coverage was allocated to State for People 

(2.7%), with much lower shares of reporting allocated to Girchi (0.7%), TamazMechiauri – United Georgia (0.5%) 

and New Georgia (0.2%). 

 

As regards the reporting about institutions, the President received 7.1% of total coverage and the Central Electoral 

Commission (CEC) received 1.4%. It is worth noting that Netgazeti is the leader among online editions by the 

amount of reporting about the Central Electoral Commission (compared to IPN – 1%, PIA and First radio – 0.3% 

each and Marshalpress – 0.2%). 

 
Chart. 6.3.1. Total coverage of political subjects, Netgazeti 

 
Direct and indirect coverage. Indirect coverage exceeded direct coverage in the reporting about the government 

(40.6% and 31.4%, respectively) and the UNM (16.4% and 9.8%, respectively). Conversely, the share of direct 

coverage was higher than the share of indirect coverage in the reporting about Georgian Dream (22.1% and 17.4%, 

respectively), Republican Party (13.1% and 5%, respectively), Free Democrats (4.2% and 2.9%, respectively) and 

National Forum (1.1% and 0.8%, respectively) with the difference between the two indicators being the largest in 

case of Republican Party. 

                                                           
43MediaMeter.ge, MDF, Netgazeti, Media Profile.  http://mediameter.ge/en/media-profiles/netgazeti 

http://mediameter.ge/en/media-profiles/netgazeti
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The reporting about the political parties, which received less than 1% of coverage, mainly showed a higher share of 

direct coverage as compared to the indirect coverage, with the exception of Christian-Conservative Party (0.2%), 

Conservative Party (0.2%) and Labor Party (0.1%) which received only indirect coverage.  

 

Among newly established political parties almost equal indicators were seen in the reporting about State for People 

(direct 2.7%, indirect 2.6%) and Girchi (direct 0.7%, indirect 0.6%) and some difference was seen in the reporting 

about Tamaz Mechiauri-United Georgia (direct 0.6%, indirect 0.3%) and New Georgia (direct 0.5%, indirect 0.3%). 

The reporting about non-parliamentary opposition, however, showed a higher share of indirect coverage (0.8%) as 

compared to direct coverage (0.6%). 

 

As regards the institutions, direct coverage of President slightly exceeded the indirect coverage (7.8% and 6.7%, 

respectively) whereas indirect coverage was higher than direct coverage in case of the Central Electoral Commission 

(1.9% and 0.4%, respectively). The Interagency Commission for Free and Fair election received only indirect 

coverage (0.1%).  

 
Chart 6.3.2. Direct/indirect coverage of political subjects, Netgazeti 

 
 

Tone of content in covering subjects. Overwhelmingly neutral content in tone was seen in the coverage of 

Republican Party (96%), the political subjects, falling under the category of “Other,” who received less than 1% 

(93%) and the Free Democrats (90%). The highest negative content in tone was observed in the coverage of the 

UNM (16%)which was followed by the Georgian Dream (13%), the government (11%) and State for People (8%).  

 

The highest positive content in tone was seen in relation to State for People (13%), followed by Georgian Dream 

(11%), Free Democrats (9%), UNM (8%), the government (6%) and Republican Party (3%). 

 

The reporting about President was largely neutral with negative tone exceeding (7%) the positive tone (2%). The 

reporting about the Central Electoral Commission was negative in tone (14%) with positive tone not observed at all. 

 
Chart 6.3.3. Tone of content in reporting about political subjects –Netgazeti 

 



64 
 

Share of subjects in the edition’s content of positive and negative tone. The highest share in Netgazeti‟s positive 

content accounted for the government (32.6%) which, at the same time, was the leader by the share of negative 

coverage (40.6%). In case of Georgian Dream, the positive coverage of (31.6%) exceeded the negative coverage 

(24.3%) whereas in case of UNM, the positive coverage (16.5%) was lower than the negative coverage (21.9%). 

Political subjects with more than 4% of positive coverage tone include Free Democrats – 4.4% against negative 

0.4%, and the Republican Party – 4.1% against 1.1% negative. 

 

In case of newly established political parties, the highest indicator of positive tone was observed in the reporting 

about State for People (5.2%) versus negative 2%; followed by New Georgia 1% versus negative 0.1% and Girchi – 

0.8% versus negative 0.6%. 

 

Content tones in the reporting about President were distributed as 2.1% positive and 4.9% negative. The share of 

negative reporting about Central Electoral Commission stood at 1.9%. 

 
Chart 6.3.4: Share of Covering Political Subjects in Positive and Negative Content, Netgazeti 

 

 
 

Qualitative Data 
 

Netgazeti stands out from other online media outlets by its coverage of developments in a comprehensive and 

balanced way, and relying on more than one source. The online edition adheres to ethical and professional standards 

of journalism, ensuring pluralistic platform for various political subjects.  Although gross violations of standards are 

not observed in the reporting of media outlet, several instances of inadequate balance and problems regarding 

coverage of opinion polls are noted in the reporting period. 

 

Balance. On April 27, Netgazeti published an article titled “Before putting it up for auction, 30 ha of land adjacent 

to Botanical Garden was changed its status of landscape-recreational zone.” It provides a detailed description of 

official documents, opinions of opposition parties in the city council – Democratic Movement -United Georgia and 

the United National Movement, as well as opinions of representatives of non-governmental organization 

“Transparency International Georgia”. Although official documentation of the government is provided in the article, 

it would have been desirable to provide opinions of Mayor‟s Office and the City Council whilst in case of their 

refusal, to note that they declined to comment. 

 

Balance. On June 20, Netgazeti published an article titled “Tbilisi emergency medical service center files complaint 

with court against Anzor Melia.” The article was about a response of emergency medical service center to 

accusations voiced by the head of clinic Guli, Anzor Melia, in the program Business Courier on Rustavi 2 TV 

channel on June 18. The information contained accusations voiced in the TV program and the response of the 
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emergency medical service center accusing the UNM and program Business Courier of deliberately releasing false 

accusations ahead of elections and demanding from Business Courier team that it present evidence of corrupt 

schemes and deals within a reasonable time or risk being sued. The article did not contain a position of program 

Business Courier. Nor did it note how the UNM was related to statements of the respondent. It is worth noting that 

the respondent is the father of one of UNM leaders and he spoke on the TV program in the capacity of the director 

of clinic. 

 

Balance. On June 13, the article “GYLA to sue Ministry of Culture for violating the rule on release of public 

information” did not contain an comment of the Ministry of Culture regarding the publicity of information which 

concerned budget means. 

 

Reporting public opinion poll results. Netgazeti largely complies with standards when reporting results of public 

opinion polls. There was only one exception in the reporting period, which concerned results of in-house opinion 

poll of Georgian Dream. On 30 June, Netgazeti published information titled “According to in-house poll, Georgian 

Dream has twice as many supporters as UNM,” which rested on a comment of Zurab Bigvava, a representative of 

the organization having conducted the poll, made in the program Mtavari Tema on Public Broadcaster. It is worth 

noting that Georgian Dream did not officially release the poll results, making public that part of the poll alone, 

which concerned Georgian Dream and UNM and ratings of political leaders of these 2 parties (Prime Minister 

Giorgi Kvirikashvili and Chairman of UNM Political Council Davit Bakradze, respectively). It is worth noting that 

two days earlier of the comment on TV about fragments of Georgian Dream poll, on June 28, Rustavi 2 TV channel 

released results of public opinion poll which it commissioned to US-German organization GFK, showing almost 

equal ratings of Georgian Dream and UNM. Georgian Dream expressed mistrust towards the GFK poll, linking it to 

the UNM and questioning the reputation of the organization. Netgazeti did not indicate this in the background 

information. Given that the information about poll results was based on the comment made on TV, it did not indicate 

compulsory data required by the law in reporting public opinion polls in pre-election period. The information 

contained only two data: the organization that commissioned the poll and the organization that conducted it (Zurab 

Bigvava‟s organization). At the same time, information about the organization that conducted the poll was 

incomplete as it did not name Zurab Bigvava‟s organization, Psychoproject. 

 

 

 

About Pirveli Radio. Pirveli Radio
44

 is a private company which, since 30 December 2011, is owned by 

Vasil Kobaidze who simultaneously holds 65% of shares in Pirveli Stereo. 14 days before (December 16, 

2011) the owner of Pirveli Radio was Chemexim International Ltd, the company registered in Marshall 

Islands, simultaneously holding 20% of the shares in Rustavi 2 TV company. Between 2007 and 2011, the 

100% owner of Pirveli Radio was Holding Georgian Media Incorporated Ltd. Before that, in 1999-2007, it 

was owned by five private persons. In 2013, Pirveli Radio recruited former journalists of Imedi TV 

company, who were dismissed from their former jobs following the return of the TV company into the 

ownership of Patarkatsishvili family.  

 

Quantitative results 
 

Total coverage. According to the results (In sum, 2 945 articles) of four-month (1 (April – 31 July) monitoring of 

Pirveli Radio online edition, the largest share of the total coverage accounted for the government (33.1%) and the 

Georgian Dream coalition (20.2%), which made up 53.3% in total. 

 

Among political parties, the highest amount of reporting was dedicated to the UNM (11.7%), followed by the 

Republican Party and the Free Democrats - at 6.1% each. Other parties trailing were Democratic Movement for 

United Georgia (2.4%) and the newly-established State for People (2.3%). All those political parties that received 

less than 1% of the total coverage, comprised 8.3% altogether. Among the latter are qualified electoral subjects: 

Industry Will Save Georgia (0.9%), Conservative Party (0.3%) as well as newly established parties: Tamaz 

Mechiauri – United Georgia (0.9%), Girchi (0.7%) and New Georgia (0.5%). 

                                                           
44MediaMeter.ge, MDF, Media Profiles.  http://mediameter.ge/en/media-profiles/pirveli-radio 

http://mediameter.ge/en/media-profiles/pirveli-radio
http://mediameter.ge/en/media-profiles/pirveli-radio
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As for the institutions, the President received 7.2% and the Central Electoral Commission 0.3% of the total 

coverage. 

 
Chart 6.4.1: Total coverage of political subjects , Pirveli Radio 

 
 

Direct/indirect coverage. The largest gap between direct and indirect coverage by Pirveli Radio was seen in case of 

Georgian Dream (direct – 16.4% and indirect – 23%). This gap was narrower in the reporting about the government 

(direct – 30.6% and indirect – 34.9%) and the UNM (direct – 10.1% and indirect – 12.9%). 

 

The results were opposite in regards with other qualified political parties where direct coverage exceeds the indirect 

coverage: Republican Party (8.2% and 5.5%, respectively), Free Democrats (8% and 4.8%, respectively), 

Democratic Movement for United Georgia (3.8% and 1.4%, respectively), Industry Will Save Georgia (1.1% and 

0.7%, respectively). 

 

Indicators of direct and indirect coverage of President was almost identical (7.1% and 7.3%, respectively). As 

regards to other subjects, any stark difference between corresponding two indicators was not observed. 

 
Chart 6.4.2. Direct/indirect coverage of political subjects, Pirveli Radio 

 

 
' 
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Tone of content in covering subjects. The highest positive content in tone was seen in the reporting by the Pirveli 

Radio about Free Democrats (14%) and the government (13%). Relatively lower were corresponding indicators for 

Georgian Dream (8%), State for People (6%) and UNM (5%). 

 

The highest negative content in tone was observed in the reporting about Georgian Dream (25%) and the UNM 

(23%) as well as the government (17%). 

 

Overwhelmingly neutral in tone was the reporting about the Democratic Movement for United Georgia (97%) with 

the negative content comprising 3% and positive content at 0%. A similarly high indicator of neutral tone was seen 

in case of newly established party State for People (94%) with the positive content tone standing at 6% and negative 

content tone nonexistent. The coverage of President was also dominated by neutral tone (90%) with negative and 

positive coverage standing at 5% each. 

 

Although the amount of coverage of Central Electoral Commission (CEC) was insignificant, the share of negative 

tone in it was 14%. 

 
Chart 6.4.3. Tone of content in reporting about political subjects, Pirveli Radio 

 

 
 

Share of subjects in the edition’s content of positive and negative tone. The coverage by Pirveli Radio in terms of 

positive as well as negative content showed the highest share of reporting about the government (53.2% and 37.9%, 

respectively). The share of negative content exceeded that of positive in the coverage of three most reported political 

parties: Georgian Dream (negative – 33.3% and positive 19.1%), the UNM (negative – 17.6% and positive 6.6%), 

and Republican Party (negative – 4% and positive 2%). Conversely, the coverage of Free Democrats showed a 

notably higher share of positive tone (10.9%) compared to the share of negative tone (0.8%). The newly established 

party State for People received 1.8% of positive coverage with negative coverage not observed at all whilst neutral 

comprising 94%.  

 

The shares of both negative and positive content is insignificant in the reporting about the political parties which 

received the coverage of less than 1%. 

 

The coverage of President was positive in tone in 4.9% of the total reporting about him and negative in 2.2%. 
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Chart 6.4.4: Tone of coverage of political subjects, Pirveli Radio 

 

 
 

 

Qualitative Data 
 

The online edition of Pirveli Radio extensively covered qualified parliamentary subjects. It provided mainly 

pluralistic coverage of developments, though information was based on one source alone, lacking double checking 

with another source and opinions of opposite sides. Consequently, one could see instances of bias, manipulation, 

breach of balance and accuracy in the coverage by Pirveli Radio. 

 

Accuracy/photo-manipulation. On April 6, the online edition published a comment of political analyst Soso 

Tsiskarishvili under the title “Georgian Dream‟s Carousel, Vanga and Prime Minister,” in which the respondent 

gave a negative assessment to possible government 

reshuffle. The material did not provide a position 

of the government either negating or confirming 

expected reshuffle in the cabinet. Although a day 

before, on April 5, the chairman of Georgian 

Dream parliamentary faction, Gia Volski, denied 

reports about such reshuffle,
45

 the April 6 

publication of Pirveli Radio presented this 

probability as a real fact and the respondent‟s 

negative assessment of this alleged change. The respondent‟s comment in which he spoke of “government carousel” 

and a newspaper “becoming Vanga”
46

 was illustrated with a photomontage portraying the Prime Minister, 

clairvoyant Vanga and a carousel, thereby trying to prejudice readers. The material did not specify either the 

newspaper which the respondent implied or the expected changes he was talking about. 

 

 

 

                                                           
45Liberali (5 April 2016), “GiaVolski: No government reshuffle is planned.” http://liberali.ge/news/view/21892/gia-volski-mtavrobashi-sakadro-

tsvlilebebi-ar-igegmeba 
46 Vanga - Bulgarian blind clairvoyant. 

http://liberali.ge/news/view/21892/gia-volski-mtavrobashi-sakadro-tsvlilebebi-ar-igegmeba
http://liberali.ge/news/view/21892/gia-volski-mtavrobashi-sakadro-tsvlilebebi-ar-igegmeba
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Balance/photo manipulation. On  April 6, Pirveli 

Radio published the information of non-

governmental organization Mediator, concerning an 

excessive consumption of fuel by Tbilisi Mayor‟s 

Office, titled “75 tons of fuel for Narmania‟s 

mayor‟s office.” The material was based on the 

information and assessments of only one source, the 

head of NGO, Levan Khabeishvili, and did not 

covered the position of Tbilisi Mayor‟s Office. 

Alongside the photo featuring the process of filling the car tank, the material was also illustrated with a photo of 

Davit Narmania against the background of symbols of Olympic Games at the 2015 youth Olympic inauguration 

event. This photo was not relevant to the content of the article and represented an attempt of ridiculing the Mayor. 

 

Photo manipulation. On 15 June, Pirveli Radio published a comment of expert Gia Khukhashvili concerning a 

judgment of the European Court of Human Rights (ECHR) on 

the case of pretrial detention of former Prime Minister Vano 

Merabishvili, in which the Court found the violation of the 

Convention on Human Rights. The material titled “Ostrich and 

mirror – Tsulukiani is looking for a scapegoat to dodge blame” 

was illustrated with a photomontage featuring an ostrich 

looking into a mirror. The photo was manipulative resting on 

one sentence of the respondent, in which he recommended the 

government to look into the mirror instead of burying the head 

in the sand like an ostrich. 

 

Manipulation of religious feelings. On 26 July, Pirveli Radio 

published a material titled “New members include people known for their clearly radical, aggressive attitude 

towards the Georgian Orthodox Church.” This material was a fragment of an article from a tabloid newspaper Alia, 

in which a lawyer, Valer Gelbakhiani, spoke about anti-Orthodox and anti-national actions of several new members 

in the list of parliamentary candidates from the Georgian Dream. According to him, the parliament must not have 

members who advocate for the legalization of same-sex marriage and fight against Georgian values. The material 

provided a generalized comment of only one side, in which the respondent neither specified the actions he evaluated 

as anti-national nor the new members of Georgian Dream he spoke about. The online edition‟s choice of title as well 

as of the material for publication represented manipulation of religious feelings and unfounded generalization of a 

proposition that new members of Georgian Dream fight against Orthodox Church. 

 

Balance. The material titled “Rally of Free Democrats in Gldani – political party leader speaks about interests of 

Narmania‟s brother in ongoing construction works,” which was published on 31 July, concerned the protest rally 

against the construction works in Davit Jabidze Street, Tbilisi‟s Gldani district, in which a candidate from Free 

Democrats for Gldani constituency, Amiran Giuashvili, participated alongside population. The material quoted a 

rally participant, without identifying this participant, speaking about interests of Tbilisi Mayor Davit Narmania 

being behind those construction works. Amiran Giuashvili himself expressed doubts about interests of Narmania‟s 

brother in ongoing constructions. The information lacked a position of another side or any evidence proving the 

interests of Narmania‟s brother. 

 

Reporting public opinion poll results/confidential source. On 14 April, Pirveli Radio published the opinion poll 

results, which were made public by the news agency GHN, under the title “In-house poll of Georgian Dream: 

Georgian Dream – 33.2%, UNM – 30.7.” It should be noted that the Georgian Dream itself did not officially 

publicized that poll; assumedly, the information was exclusively obtained by GHN
47

from a confidential source. 

Although Pirveli Radio named GHN as the source, it did not indicate how the news agency obtained the in-house 

opinion poll results. The online edition did not seek to verify the authenticity of the poll from Georgian Dream. Even 

was the poll authentic, the online edition should have provided the position of the Georgian Dream as well as the 

information on how GHN obtained it. Neither did Pirveli Radio provide important data required by the law in 

reporting public opinion poll results, such as the organization which commissioned the poll, the exact formulation of 

                                                           
47GHN (14 April), “In-house poll of Georgian Dream: Georgian Dream – 33.2%, UNM – 30.7.”http://ghn.ge/com/news/view/151752 

http://ghn.ge/com/news/view/151752
http://ghn.ge/com/news/view/151752
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questions, margin of error, the number of respondents, methodology, et cetera. It is worth noting that titles of 

information of Pirveli Radio and GHN were identical, focusing on an insignificant difference between two political 

subjects – the Georgian Dream (33.2%) and the United National Movement (30.7%). 

 

 

 

About Marshalpress. The news agency Marshalpress
48

 appeared in the Georgian media landscape on 

February 18, 2015.    Marshalpress.ge is managed by private company Marshalpress Ltd, which, as of 6 

May 2015, was wholly owned by Otar Stepanishvili, former journalist from Info 9. As a result of changes 

carried out on November 24, 2015, the shares were redistributed between Otar Stepanishvili (49%) and 

Luka Antidze (51%). 

 

Quantitative Data 
 

Total coverage. In the reporting period (1 April – 31 July), out of the total coverage (2738 articles) the news agency 

Marshalpress most extensively reported about the government (35.7%) and the Georgian Dream coalition (27%), 

making up 62.7% in total. 

 

Among opposition political parties the highest share of coverage was received by the United National Movement 

(UNM) – at 13.7%. Following by the share of coverage were electoral subjects Republican Party (5.3%), Alliance of 

Patriots (2%) and a newly-established party, the State for People (2%). 

 

The total coverage of all other qualified subjects comprised either 1% or less: the Industry Will Save Georgia and 

the Democratic Movement -United Georgia (1% each), Free Democrats (0.4%), the Conservative Party (0.4%), the 

National Forum (0.3%) and the Labor Party (0.3%). 

 

As regards the coverage of institutions, the share of President comprised 5.9% whilst that of the Central Electoral 

Commission was at 0.2%. 

 
Chart. 6.5.1: Total coverage of political subjects, Marshalpress 

 

 
 

 

                                                           
48 Mediameter.ge, MDF, Marshalpres, http://mediameter.ge/en/media-profiles/marshalpress 
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Direct/indirect coverage. Most extensive coverage in the form of direct (38.4%) and indirect (32.7%) reporting was 

received by the government. Shares of direct (35.3%) and indirect (17.9%) coverage of the Georgian Dream were 

also high respectively.  

 

The largest difference between the direct and indirect coverage was seen in the reporting about the UNM, with direct 

reporting (26.2%) significantly exceeding indirect reporting (2.5%). The indicator of indirect reporting (7.1%) was 

also higher than that of direct reporting (4.8%) in the coverage of President. The same holds true for newly-

established party State for People (indirect at 2.9% and direct at 1.2%) as well as the Free Democrats and the Labor 

Party (direct – 0.1%, indirect – 0.6%) which received a relatively less amount of coverage from the news agency. As 

the Chart 6.5.2 shows, such significant differences between these two indicators were not observed in relation to 

other political subjects. 

 
Chart 6.5.2:Direct/indirect coverage of political subjects, Marshalpress 

 
 

 

 

Tone of content in covering subjects. Compared to other news agencies, the coverage of particular political subjects 

were either explicitly positive or explicitly negative in tone. For example, the most extensive positive coverage was 

received by the government (29%), Georgian Dream (24%), President (16%), followed by non-parliamentary 

opposition (10%), various political parties which, taken separately, did not receive more than 1% of the total 

coverage (10%). 

 

The highest negative tone of content was seen in the reporting about the UNM (72%), with the positive indicator 

comprising a mere 4%.   The coverage of  Republican Party was also high in negative tone (24%), while positive 

tone amounted 5%. 

 

Although,after the government and the Georgian Dream coalition, the President received the highest amount of 

positive tone (16%), at the same time the negative coverage of President was quite high (27%). The same holds true 

for Paata Burchuladze‟s new political party State for People – 8% of positive coverage against 48% of negative 

coverage. The neutral content tone was overwhelming in the reporting about Alliance of Patriots (94%), Industry 

Will Save Georgia (94%), Democratic Movement- United Georgia (92%) and Tamaz Mechiauri-United 

Georgia(88%). 
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Chart 6.5.3. Tone of content in reporting about political subjects,  Marshalpress 

 

 
 

Share of subjects in the news agency’s content of positive and negative tone. Marshalpress allocated the highest 

share of positive content tone to the government (53.5%) and Georgian Dream (33.7%), which, combined, made up 

87.2%. Much smaller were the corresponding indicators for President (4.7%), UNM (2.5%), Republican Party 

(1.4%) and other subjects (4.2%), with all, taken together, totaling12.8% of positive content. 

 

As regards the negative content tone, the highest share was seen in the case of UNM (60.5%), followed by President 

(9.6%), Republican Party (7.8%), State for People (6.1%). Relatively lower indicators of negative coverage were 

seen in reporting about the government (4.7%), Georgian Dream (3.8%), and all those subjects (4.2%) which 

received less than 1% of the total coverage and are shown in the Chart 6.5.4 in the form of a total share. 

 

Chart 6.5.4: Tone of coverage of political subjects, Marshalpress  
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Qualitative Data 
 

The data and analysis gathered showed that the news agency Marshalpress was distinguished for violating ethical 

standards, principles of balance, accuracy and using visual manipulations. 

 

Visual manipulation. The news agency manipulated with photo and video materials in regard to separate politicians 

and various topics in order to exacerbate critical attitudes among society. 

 

For example, an excerpt from an interview of former 

President of Georgia Mikheil Saakashvili which he gave to 

France 24 in 2015, was published by the news agency in 

an edited form under the title “Inebriated Mikheil 

Saakashvili” (April 18).
49

 A 16-second-long video,
50 

which 

contained only small fragments of journalist Robert 

Parsons asking two separate questions, was focused on the 

expression of Saakashvili‟s face when he was listening to 

the questions; the respondent‟s answers to those questions 

were cut out and the last shot of the video stopped on the 

smiling face of Saakashvili. The video was accompanied 

with the editorial comment saying that the news agency 

decided to publish this material, in which Saakashvili 

seemed inebriated, because of its popularity on social networks. The material was misleading whilst its title based on 

manipulation of video and unfounded editorial text.  

 

On 21 July, Marshalpress used photomontage again,
51 

suggesting that the former President of Georgia Mikheil 

Saakashvili had ties with ISIS. The illustration was 

accompanied with the information titled “List of educational 

institutions established by Fethullah Gülen in Georgia.” 
Relying on the founder of political party Kartuli Dasi, Jondi 

Baghaturia, as a source, the news agency alleged that 

Fethullah Gülen, whom the Turkish government accused of 

coup d'état attempt, together with Saakashvili‟s mother, Giuli 

Alasania, established educational institutions in Georgia. The 

information contained only the list of educational institutions, 

but no information about the persons portrayed against the background of ISIS in the manipulated photo. 

 

Yet another photo manipulation concerned Paata Burchuladze, 

the leader of newly established political party State for People. 

On 16 May, the news agency reprinted a comment of poet Rezo 

Amashukeli, which was published in a tabloid Asaval-Dasavali 

newspaper, under the title “Paata Burchuladze defended 

Rustavi 2 brothel like a brothel keeper.”
52

The photomontage 

accompanying the text manipulated with biographical details of 

Paata Burchuladze, who was an opera singer, portraying him 

performing the solo; the comment to the photo said that Paata 

Burchuladze was the UNM‟s satellite and was fulfilling its order. 

 

                                                           
49 Marshalpress, 18 April, 2016. http://marshalpress.ge/archives/32867 
50France 24, The Interview , 23 February, 2015. http://www.france24.com/en/20150221-interview-mikheil-saakashvili-former-georgian-

president-ukraine-putin-poroshenko 
51http://marshalpress.ge/archives/49610 
52http://marshalpress.ge/archives/37792 

http://www.france24.com/en/20150221-interview-mikheil-saakashvili-former-georgian-president-ukraine-putin-poroshenko
http://www.france24.com/en/20150221-interview-mikheil-saakashvili-former-georgian-president-ukraine-putin-poroshenko
http://marshalpress.ge/archives/49610
http://marshalpress.ge/archives/49610
http://marshalpress.ge/archives/37792
http://marshalpress.ge/archives/37792
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The chapter on Hate Speech discusses an 

instance of photomontage which is of 

homophobic nature (pg. 80). On April 20, 

news agency again published article titled 

“Signatures cannot be collected for putting 

an issue of same-sex marriage on 

referendum”
53  

in homophobic contest. The 

material concerns the registration of a 

referendum question about the definition of a 

family as an union between a man and a 

woman in the Constitution. The article is 

illustrated with a photo from an LGBT pride 

in a foreign country, portraying a man in a 

wedding dress. 

 

 

Accuracy/impartiality. Like the news agency PIA, Marshalpress reported about the attack on leaders of United 

National Movement by sportsmen transported from Tbilisi in the village of Kortskheli, Zugdidi district, during the 

midterm local elections on 22 May, in a biased way, describing it as a physical confrontation between local 

population and UNM members (“Physical confrontation at Kortskheli precinct”). The accompanying video, 

however, featured physical assault on UNM members by strangers. 

 

Similarly to PIA, Marshalpress reprinted a one-sided material titled “Where Paata Burchuladze spends 

contributions of our citizens” (20 July) from Akhali Taoba newspaper. In the article with the title accusing the 

leader of State for People political party of misappropriating revenues of the charity fund Iavnana, doubts were 

expressed, in the form of questions, about the embezzlement of monies collected as charity contributions. The report 

is unbalanced as it did not contain comments of either Paata Burchuladze or a representative of the charity fund. 

 

Accusations against the leader of Labor Party, Shalva Natelashvili, titled “Soso Shatberashvili: Labor Party 

received substantial funding from the UNM,”(14 May) were expressed based on one source alone and without 

providing any proof. The material was built on a comment of Soso Shatberashvili, the leader of Left Alliance and 

former Labor Party member, in which he alleged that the UNM transfers hundreds of thousand euros to Shalva 

Natelashvili‟s account in a bank in Austria. The material was unbalanced, failing to provide either a position of 

Labor Party representative or any factual evidence. 

 

Accuracy/manipulative title. With the material titled “You have no right to come here – population confronts 

Varshalomidze” (20 July), Marshalpress reported about a pre-election meeting of UNM leader in Ajara, Levan 

Varshalomidze, with population. A video attached to the material, however, showed that the dissatisfaction with the 

period of UNM rule was voiced only by one citizen attending the meeting. The news agency generalized the 

disapproval of the UNM leader by one person on the entire population noting in the editorial text that Levan 

Varshalomidze who arrived at the so-called City of Dream was confronted by a segment of residents there. Both the 

title and the text were misleading. 

 

Bias/tendency. The coverage of Free Democrats was also negative; while the total reporting about the party was 

very small (0.4%), the share of negative coverage in it was quite high which can be proved by titles given below for 

illustration purposes: 

 

“Demur Giorkhelidze: God forbid Georgia from a leader like Irakli Alasania!” (6 April); “Why was 

Alasania not interrogated? Why is he not held responsible?” (19 May); “Irakli Alasania may be 

interrogated” (23 May); “Zaza Piralishvili left Free Democrats” (16 June); “Members of Alasania‟s team 

left the party and joined Georgian Dream” (21 June); “Kvitsiani: Irakli Alasania and his special services 

had laid a trap for me” (14 July); “Gamzardia: Compared to Alasania, even Bokeria seems the embodiment 

of morality and honesty” (16 May). 
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Accuracy/standard of reporting opinion polls. In the material titled “NDI: Georgian Dream – 31%, UNM – 

11%” (13 April), Marshalpress provided the data which did not reflect official results of the public opinion poll 

conducted by the US National Democratic Institute (NDI). In particular, the information released by the news 

agency noted that the Georgian Dream was in the lead among the political parties by responses to the question “if 

parliamentary elections were held tomorrow which party would you vote for?” with 31% of respondents naming the 

Georgian Dream and 11% of respondents naming the UNM. The official data published by the NDI,
54 

showed 

different results to the above question; namely, 16% named Georgian Dream and 15% named the UNM. 

 

That 31% was the result of responses to a totally different question, namely “if parliamentary elections were held 

tomorrow which party do you think would win?” to which 31% of respondents named Georgian Dream and 11 

named the UNM. 

 

The above news items contained only 4 compulsory indicators out of 11 specified in Article 51(11) of the Electoral 

Code of Georgia; namely, organization that commissioned the poll, geographic area, the number of respondents and 

the time of conducting the poll. 

 

Similarly to PIA, Marshalpress distorted the results of NDI June polls in the material titled “NDI: 57% of 

respondents would vote for the same political party they supported in 2012” (29 July). The text of the material did 

not specify that 57% reflected the attitudes of the majority of that 38% of respondents who already decided whom 

they would vote for. Of compulsory data, the information contained only five –the organization that commissioned 

the poll, the methodology, the number of respondents, the geographic area and the time of conducting the poll. 
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