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Based on findings of 4 month monitoring (1 April – 31 July) of prime time TV news programs and online media it 

can be concluded that voters are provided with diverse information and plurality of political opinions. However, in 

certain cases external pluralism is observed, when general picture of political developments can be created through 

collecting information from media platforms with different editorial policies. Following main trends were revealed 

through media monitoring: 

 

TV Channels 
 

● The government (34.6%) was the leader among the monitoring subjects by amount of coverage received 

from all eight TV channels that were monitored. The largest amount of time was allocated to government 

by Imedi TV (41.2%) and GDS (41.1%) whereas the smallest amount of time by Rustavi 2 (25%). 

● The ruling political force, Georgian Dream-Democratic Georgia, was covered most extensively by Tabula 

(27.4%) and Rustavi 2 (25.1%) and least extensively by Obiektivi TV (15.8%). Moreover, indirect 

reporting on this political subject exceeded direct reporting by the mentioned TV channels. 

● The total reporting on the government and the ruling party (56.5%) exceeded the total reporting on 

opposition political parties (36.4%). The largest gap between these two indicators was observed in Imedi 

TV (the government and Georgian Dream - 62.8% vs. the opposition – 30.7%). 

● United National Movement (15.5%) was the second to the Georgian Dream by the amount of received 

coverage from seven TV channels; it was most extensively covered by Rustavi 2 (19.7%) and least 

extensively by Obiektivi TV (9.8%). Obiektivi TV was the only exception which spent the second largest 

time, after the ruling party, on the coverage of the Alliance of Patriots (10.2%). 

● The most positive tone in the coverage of the government was observed in Maestro (15%) whereas the least 

positive tone was observed in Rustavi 2 (4%). The most negative in tone towards the government was 

Rustavi 2 (35%) whereas the least negative were GDS (6%) and the Georgian Public Broadcaster (8%). 

● The coverage of Georgian Dream by Maestro (18%) was most positive in tone whereas by Rustavi 2 (32%) 

and Kavkasia (28%) was most negative. The least negative tone in the coverage of this political party was 

observed in GDS (8%) and the Georgian Public Broadcaster (12%). 

● The most positive tone in the coverage of UNM was observed in Maestro (9%) and Rustavi 2 (8%), 

whereas the most negative tone was observed in Obiektivi TV (30%) and Imedi (29%).  

● The share of Central Electoral Commission in total coverage was rather low (0.7%) as well as the share of 

Interagency Commission for Free and Fair Elections (0.1%). 

● The highest positive tone of context, i.e. the indicator of critical attitude towards topics in reporting on 

political subjects, was observed in Maestro (9%) whereas the most negative tone was observed in Rustavi 2 

(48%). 

● Most frequently covered issues were activities carried out within the frame of pre-election campaigns 

(17.5%); this was followed by justice (14.2%) and political confrontation (10.7%) which shows the degree 

of radicalization of the process. The share of such topics as education, environment, conflict regions, 

refugees, health care, social problems, human rights was below 3% in the reporting about political subjects. 

● The qualitative study showed that the journalistic standard of coverage by the monitored TV media was not 

uniform. Violation of balance in reporting was observed in almost all media outlets: when an event was 

covered from the standpoint of one side alone or comments of both sides were recorded but the balance was 

artificial and biased towards one of the sides. 

● There were instances when TV channels (GDS, Imedi, Maestro) reporting on government events, including 

infrastructure or business projects, did not seek assessments of various political groups, thereby violating 

balance in favor of the government. 

● There were instances when an opinion of only one opposition party was presented as the opinion of the 

entire specter of opposition political parties (for example, the Alliance of Patriots on Obiektivi TV, the 

UNM on Tabula TV). 

● No monitoring media outlets did respect all the standard established by the law for the coverage of pre-

election public opinion polls to avoid manipulation of public opinion. In this regard the Georgian National 
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Communications Commission
6
, on 22 July, released a statement reminding media outlets of the standard 

established by the law for the coverage of pre-election public opinion polls. Almost all TV channels failed 

to communicate all required data about the poll in full; in separate instances (Imedi, GDS) the opinion 

poll‟s questions were incorrectly formulated thereby misleading the audience. 

● The share of women politicians (16%) in reporting was much lower than that of men politicians (84%). The 

highest share of women politicians was seen in the reports by Obiektivi TV (19%) whereas the lowest share 

was seen in the reports by the Public Broadcaster, Maestro and GDS (15%). The share of direct coverage of 

women politicians was higher (77%) than that of men politicians (65%) in broadcast media. 

● During the reporting period, media covered four statements of political subjects, containing gender 

stereotypes. All of them were made by representatives of the Georgian Dream coalition.  

● Although the broadcast media was not itself a source of hate speech, it covered 25 statements of political 

subjects, containing hate speech without commenting what type of speech it was. Of those statements 17 

were homophobic, five were the encouragement of violence towards political opponents, one was racist and 

one was the expression of personal offense. The majority of homophobic statements (13) were made by 

representatives of the political coalition Georgian Dream. The highest number of homophobic statements 

(5) were covered by the GPB in its daytime news programs, while only in two cases it was not mentioned 

that the comments were homophobic. 

 

 

Online Media 
 

● Five target online media outlets spent the highest amount of time on reporting about the government. The 

government was most extensively covered by the news agencies PIA (54.6%) and IPN (53.9%) and least 

extensively by Pirveli Radio (33.1%). One of the reasons of extensive coverage of the government in online 

media may be the contracts on the release of information, which were entered into by the mentioned 

agencies (IPN and PIA) with budget organizations in 2016.
7
 

● The ruling political party Georgian Dream was most extensively covered by Marshalpress (27%) and least 

extensively by IPN (14.4%). In both cases, direct reporting significantly exceeded indirect reporting. 

● The total coverage of the government and the ruling party made up 64.6% which exceeded the total 

coverage of opposition political parties (28.2%) by 2.3 times. The abovementioned two political subjects 

were most extensively covered (71.2%) by the news agency PIA. 

● The United National Movement received the highest amount of coverage among opposition political 

parties. Most extensively it was covered by Netgazeti (13,9%) and Marshalpress (13.7%) though direct 

reporting comprised only 2.5%. Least extensively the UNM was covered by PIA (5%).  

● The positive tone in reporting about the government was the highest in the coverage by Marshalpress 

(29%) and the lowest in the coverage by PIA (5%). These agencies were distinguished for the least 

negative tone in reporting about the government: PIA – 1% and Marshalpress – 2%. The negative tone in 

reporting about the government was most extensively applied by Pirveli Radio (17%) and Netgazeti (11%). 

● The positive tone towards the Georgian Dream was the highest in the reporting by Marshalpress (24%) and 

the lowest in the reporting by IPN (8%) and Pirveli Radio (8%). The negative tone towards the Georgian 

Dream was the highest in the reporting by Pirveli Radio (25%) and the lowest in the reporting by 

Marshalpress (2%) and PIA (3%). 

● The highest amount of positive tone towards the UNM was observed in the reporting by Netgazeti (8%) 

and the lowest in the reporting by IPN (1%) and PIA (2%). As regards the negative tone, it was applied 

most extensively by Marshalpress (72%) and PIA (43%).  

● The most neutral in tone the online media was in the reporting about Democratic Movement for United 

Georgia, which received a mere 2.2% of the total coverage. 

● The share of coverage of President in online media comprised 6.5%, of the Central Electoral Commission – 

0.5% and Interagency Commission – 0.04%. 

● The indicators of the tone of context, i.e. critical attitude towards topics in reporting on political subjects, 

were the following: the most positive tone of context was observed in Marshalpress (14%%); the least 

                                                           
6 GNCC (22 July 2016); statement concerning the publication of results of public opinion polls by media outlets in the run up to elections. 

http://bit.ly/2bd0wWZ 
7 Media Development Foundation (16 June 2016); Practice of Allocating Budgetary Resources among Media for the Release of Information and 
Advertisement; http://mediameter.ge/ge/research/reklamis-da-inpormaciis-gavrcelebis-miznit-mediashi-sabiujeto-resursebis-ganacilebis 

http://mediameter.ge/ge/research/reklamis-da-inpormaciis-gavrcelebis-miznit-mediashi-sabiujeto-resursebis-ganacilebis
http://mediameter.ge/ge/research/reklamis-da-inpormaciis-gavrcelebis-miznit-mediashi-sabiujeto-resursebis-ganacilebis
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positive tone of context was observed in Pirveli Radio (1%). In case of negative tone, the highest indicator 

of negative tone was observed in NetgazeTi (31%) and the lowest indicator of negative tone was observed 

in PIA (8%). 

● The coverage of political subjects in online media was most frequently focused on pre-election activities 

(21.8%). This was followed by foreign relations (10.6%) and Prime Minister‟s activities (8.4%). A 

substantial coverage was received by issues related to economy and infrastructure, agriculture and tourism 

(7.2%). Such prioritization of issues must be the result of contracts which various government entities have 

with online editions to publish their information. 

 

● Unlike Netgazeti, which observed balance in a single news item, other online editions achieved balance in 

several news items taken together. 

● Several online editions (for example, Marshalpress, PIA) often released information which was based on an 

improper source, was not verified and was biased. 

● Several media outlets (for example, Marshalpress and Pirveli Radio) published photo manipulation, 

including of homophobic content on Marshalpress. 

● Instances were observed of publishing pre-electoral or government information of identical content, which 

assumedly were advertisements and were not separated from editorial materials. The only exception was 

IPN which in most cases, though not regularly, separated advertisement from editorial content. 

● Much like broadcast media, online media also were not observing fully the standard of reporting pre-

election public opinion polls, which is established by the law. The necessary details about polls were not 

fully provided and questions were communicated to readers in a manipulative way in some cases (PIA, 

Marshalpress). 

● Alike in broadcast media, the representation of women (15%) in online media was well below the 

representation of male politicians (85%); the highest indicator of covering women politicians was observed 

in PIA (19%) whereas the lowest indicator was observed in Marshalpress (12%). Direct reporting about 

women politicians (58%) exceeded that of male politicians (50%).  

● According to the monitoring results of hate speech, the highest amount of material containing hate speech 

was published by Marshalpress (11). Netgazeti was the only online edition which noted in two cases that 

the speech applied by respondents was homophobic while InterPressNews, in one case, assessed a 

statement as offensive in the title. 

 

 

 

 

 

 

 

 

 

 

 

 


